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Cleansing Wipes
Product Design * October 2025

[ was the art director on this project, working e, )
closely with the designer to make sure &)’ l
the visuals stayed true to the brand. I also

managed communication between the team,
which included our brand manager, designer,
and other creatives, to keep everything
running smoothly and on schedule. This
product will be on Walmart shelves!
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FRIO Vodka
Product Design * March 2023

I designed this brand from the
ground up; from the bottle design
to the brand i1dentity. The image

on the back of the bottle 1s the
beautiful “Frio River” bed in Texas,
making this vodka perfect for a
refreshing mixed drink.
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Scan or click to
watch brand video



https://youtube.com/shorts/_cEkJANc_iU
https://thepowerwomen.org/
https://youtube.com/shorts/_cEkJANc_iU

Rio Agave Tequila
Product Design

I developed Rio Agave Tequila, the
sister brand to FRIO Vodka. Drawing
inspiration from FRIO’s double-back
label, I enhanced the design with a
die-cut back label to create a striking
visual impact. By collaborating

closely with the production team, we
introduced a clear wrap-around label
concept that prevents peeling while
showcasing the intricate agave cutout.

RioAgave.com/Tequila



https://thepowerwomen.org/
https://youtu.be/Xheq53y3DGg?si=1mlKevErzR2sIVa5
https://youtube.com/shorts/_cEkJANc_iU
https://youtu.be/Xheq53y3DGg?si=1mlKevErzR2sIVa5

2023 Arkansas

RS ~ State Fair ADVANCED
s @A~ Branding * May-Oct 2023 o TICKETS
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l':*;'; %ﬁg IR For this project, I re-branded

2023 and created a variety of assets
3 for the Arkansas State Fair. This

nFFIcI AL theme was inspired by 80’s pop art
and video games. I was the lead
l“VITATIuN ~ designer for all assets this year,
TO THE ANNUAL ARKANSAS frprp print invitation for animated
STATE FAIR & LIVESTOCK SHOW  SEEERuERTElc

Lt

ArkansasStateFair.com

WHERE?
m
ARKANSAS STATE FAIR COMPLEX
2600 HOWARD STREET

-
LITTLE ROCK. ARKANSAS al %

FREE
ADMISSION

UP TO FOUR (4) GUESTS
AND ONE (1) VEHICLE
during Fair hours.
Invitation will be taken at gate,

arkansasstatefair Follow

TIFFANY WILKERSON
BRUCE MALOCH
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ArkansasStateFaiRcon



https://thepowerwomen.org/
http://ArkansasStateFair.com

Logo Designs

c 0 5% GRAND p IRVE ProCreate, lllustrator
SU N 7 VAI-I-EY - IU \1 I specialize 1n designing
) D I s T I L L E R Y —'\A"i logos across a variety
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LOCUM JOBS W@th strong illugtr.atio.n

skills, I create distinctive,
one-of-a-kind designs that
make a lasting impression.

Inspectco

MOBILECARGO ™= TANKINSPECTIONS



The Happy

Prince
Book Design » Dec 2021

In this project I designed
the typography, book
cover, and illustrations for

‘The Happy Prince.
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The old forest sar quictly at the edge of the cliffs a5 the
day turned 1o night.

The blazing sun fell lower and lower until ir sunk behind the
distant horizon, and soon after, the moon began to shaw it face.

It was almiost q:L;rmF:Jcth}' QUIET NOW. Almaost...

The forest was not empry, of course. Far from it, in fact
It was just waking up.

For amoang the rwisted, outstretched limbs of the canopy,
the lightening bugs bobbed softly like ghosdy lanterns

gently rocked by the wind.

From the east, the owl gave an enthusiastic hoot, as if ro
say “hella”, proclaiming 1o all the wood thar the H'Lg]‘lt
had come again at last.

From the west, the Stag :'rrll:l'gl:d from his g',n:rl-t,lnd fell into
a proud trot. His cloven hooves brushed the leafy floor 2
lightly as a dancer.

And from the south, along the well wom path thar weaved
between the trees, came The Wild Boy.

The Wild Boy BY CARTER SHIELDS

Book Ilustration

[ illustrated this short story that is soon to be published.



Magazine Ads
Magazine Design » 2023-2024

I design magazine ads for several
clients including Lumberl, Designl,
and Arkansas State Fair.
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ENROLLED STUDENTS

RADIOLOGICAL TECH

NURSING
ASSISTANT

Scan or click to
waitch brand video


https://youtu.be/cQq0yHEupps
https://youtu.be/cQq0yHEupps

Radiant Wellness
Brand Refresh » Oct 2025

I gave this brand a facelift by adding lots of textures,

colors, patterns and shapes. This brand needed to
be elevated and chique while still showcasing their
wholistic approach to wellness.

Scan or click to
waitch brand video
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https://youtu.be/uvIAtVl6GXk
https://youtu.be/uvIAtVl6GXk

2022 Arkansas

State Fair
Various © May-Oct 2022

For this project, I re-branded
and created a variety of assets
for the Arkansas State Fair. |
worked 1n collaboration with

my team at GWL for all ASF

related projects.
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https://thepowerwomen.org/
http://ArkansasStateFair.com

(%Grand Savings Bank

LOGIN | SAVINGS

WELCOME,
MARY!

BLOG

At Grand Savings Bank, exceptional
service is our standard, not an
exception. We're here to make your
financial journey a seamless and
personalized experience, designed
and tailored for your exact needs.

Contact Us Today =

personalized experience, designed
and tailored for your exact needs.

Contact Us Today =

Get Approved Today =

GrandSavingsBank.com

attendees. This year promises new attractions,
including a 3-night Concert Series. Stay tuned for

details, and we hope to see y'all there!

LEARN MORE >

GWL & GSB
Lblast Design » 2024

GWL FIELD
DAY 2024

I design eblasts for Grand

Savings Bank and GWIL. while '= L e The GWL team tock a quick break
oy . . 3 = T e for some tun and friendly
also facilitating their contacts on SR TR ¥ T W | competition at our annual field

P I . . day event! To say this group is
allChlmp ) competitive would be an
understatement, Click below to

see who won!
SEE MORE >
AGENCY®GWL

MEET
GARRETT!

We are excited to welcome Garrett

Jenkins into the Agency GWL
family! Click below to learn more
about Garrett and the experience
he's bringing to GWL.

..":.‘_ .':'-_I_ * , i ..
S /L LEARN MORE >
="
| i S E E Y'ALL
I H ERE- PRODUCTIONS
It's official! Planning for the Arkansas State Fair has | Did you Ir.m:_-w that Agency G'I_.NL
bequn. For the third year, Agency GWL is the fair's has its "3"'-""’_':' in-house production
official ad agency. Last year saw a record 559,677 it gt s We use inld
attendees. This year promises new attractions, - ' . knnwlgdge, expertise, and
including a 3-night Concert Series. Stay tuned for s\ creativity to not only produce
details, and we hope to see y'all there! e engaging content, but also
- develop strategies across

LEARN MORE > . mediums and platforms that get

you exceptional results.

LEARN MORE >

GWL FIELD

DAY 2024

The GWL team took a ] uick break
for some fun and friendly

& | competition at our annual field

- day event! To say this group is
competitive would be an
understatement. Click below to
see who won!

SEEMORE >

13



Thank You

for taking the time to look at my portfolio.

318 542 3769
elkinsmck@gmail.com

medesigncleghorn.com


tel: 3185423769
mailto:elkinsmck@gmail.com
http://mecleghorn.com 

